Pa3roBopbl O
bpeHae

KpuctnHa bpaHuyroBa
[dunpekTop no passuTtuo bpeHaa

I(aspersl(y Kaspersky



O 4yem Mbl cerogHs norosopumm

« Kak BbIrmMagnT opeHp nnatdopma,
Kak ¢ Hen paboTaTb?

« Kak uasmepstb y3HaBaeMoCTb
bpeHOa: METPUKU, PEryNsipHOCTb?

« Kakne cpopmatbl UCMOnb30BaTb ASA
npoaBmxeHns bpeHga?



YTO Takoe
opeHa?

(% D710 Habop onpepeneHHbIX

accoumnauuii, KotTopble
OT/INYAIOT KOMMAHNIO N
NPOARYKT OT KOHKYPEHTOB




[MpocToO TOBap Uy KNaccHbIN bpeHAa?

e e EE—— T

[MpocTo wokonan [MpoCTO KpPOCCOBKM Mpocto CRM unu
nnn Snickers? nnun Adidas? Salesforce?

[TpocTo aHTUBUpPYC NV ?






bpena-nnargopma Kaspersky

MuUccund

BUWOEHWE

LEHHOCTH

BOCIMPUATUE

ULEHHOCTHOE
NMPEONOXEHWE

Hawa muccimna onpenenseT BCE, YTO Mbl Aenaem, 1 OTpaXkaeT Hallk Uuen N CTpeMNeHUs.

bpeHp
BuaeHve oTpaxaeT Hall B3rns Ha TEXHONorMyYHoe byayluee.

Kaspersky
HaLum LeHHOCTW ONMChIBAIOT HaLL XapaKkTep, Halle OTHOLLEHWe ApYT K APYTY,
K HaWWM KnmeHTam 1 napTHepam.
BocnpursTiie ocCHOBaHO Ha HALLIMX LLEHHOCTSX 1 JOHOCUT KIIIOUEBbLIE accoumaLin,
KOTOpbIE Mbl BbicTpanBaem B B2B n B2C cermeHTax.

Cneundwuka

B2C/B2B

LleHHOCTHOE npenonoXxeHne NoKasbiBaeT Hallk rnaeBHble NperMyLiecTBa, YTO Mbl
MOXXeM NpednoXXMTb CBOUM KNMeHTamM U NoYeMy vl 3TO HY>KHO.



BbiTb Kaspersky 3HauuT...

MUCCUS Mbl cTponM 6e30MnacHbIN MUP
BUAEHUWE BesonacHoe 6yayuiee TEXHONOMIA C BPOXAEHHBIM KN6EPUMMYHUTETOM
LEHHOCTM Cnywatb 1 cnbiwaTb MpeBocxoanTb cebs Kaxkablil AEHb

MNogTBepxaaTb NMAEpPCTBO BbITb cCnbHee TpygHocTEN



Cneunduka
ona B2B

ayonTopunn




BocnpusaTtne dbpeHaa B B2B

MbIl XOTM, YTOObI
O Hac gymanu ...

[MoaTomy...

MOHUMAET CMNEUNDPUKY BUBHECA 1 EFO NMOTPEEHOCTU CTaBuM NOTPEBHOCTY OpraHn3auumn
BO rnaBy yrna, riy60Ko Morpyxaemcs B HUX
1 HAXOAVIM NyuLLne peLleHns AN CTabuibHOro

VHANBUAYATbHBIA MOAXOM K KAXXAOMY 3AKA3YUKY pocTa 1 passuTusi GrsHeca.

CﬂYLLlaeM N CNbILLUM BEPET PELLEHVE MPOBJIEM KJIMNEHTA HA CEBS

CO3[0AET NPOAYKTbl HA OCHOBE UCCIIELOBAHUN
MMocTOsHHO pasBrBaeM Hally TEXHOMOM

rl peBOCXO'D‘VIM Ce6§| PA3PABATbIBAET W BHEOPSIET MHHOBALIMOHHBIE TEXHOJ1OT N 1 HOBbIE MOAXOAbI, YTOBbI AenaTb CBOV

peLleHns eLle nyulle.
BU3NOHEP, MOCTOSHHO ULLIET HOBOE

HAOEXHbBIA MAPTHEP, BCEFL,A MOXXHO MOJIOXXNTbCS [leMOHCTPUPYEM BbICOUaNALLINIA YPOBEHD ‘
npodeccrnoHanama B paboTe C KneHTamm
I-IpVI3HaHHbIe nm'u'epbl rIPE.U,OCTABﬂﬂET 3PEJbIE PELLUEHNS n ﬂapTHépaMM onnpasacChb Ha 3KCNepTunay,

= MPU3HaHHbIE TEXHOMOTN 1 OMbIT B UHAYCTPUN.
MPU3HAHHBIVN SKCTEPT B OBJIACTU KUBEPBE3OIMNACHOCTU

CW/bHbIN, PELUMTENbHBIA N SHEPTUYHbBIA BPEHL, HalL OrbIT NO3BOMISIET HAM PeLLaTH MIoBbIe
3agayn. Mbl He nacyem nepes TPyAHOCTAMU
1 BbICTPO afanTUPyemMCs K USMEHEHUSM

HAXOOUT PELLEHUE OAXE B C/TOXHbIX CUTYALIUAX no6oro maclutaba.

CunbHee TpyaHocTeu rOTOB MPUHSITb NIOBOV BbI3OB, CMEN U YBEPEH

*Ha ocHoBaHuK Ka4vec



BusyanbHble Koabl B B2B

Headline
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from drones.
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Kaspersky
Antidrone

lkkaspersky :::.

Unmatched feeling
of security with protection from
all sorts of dangel

ransomware, hacl

Besides keeping repasswords,
Kaspersky Password Manager makes'
your experience easier in other ways.
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LleHHOCTHC

HacTtpon Ha obbemntiowiasa MoLwyHas
ounsHec 330MaCHOCTb aKcnepTmnsa

1aycTpum

Mbl npeanaraem KnMeHTam He
pPa3pO3HEHHbIE MPOAYKTHI U
CEpBWCbI, @ IKOCUCTEMY —
KOMMIEKCHbIE PELUEHNS], KOTopble
ZAOMOJIHSAT U YCUNUBAIOT APYr

Apyra.

Haww 3HaHusA 1 6ecnpepbiBHas
paboTa Haluux 3KCnepToB
Mo3BOMAT HaM CO3faBaTh
nyyLmne TeXHOMNormm
6e30nacHOCTN ANS HaLWWX
KIMUEHTOB.

Mbl genaem cTaBky Ha
COBEPLLEHCTBOBaHME
TEXHOMOIMM N CTPOUM
KnoepuMmmyHuUTET, YTOObI
N30MMpoBaTh yrpo3bl Npexae,
YEM OHW CMOTYT HaHeCTH
yLiep6.

Mbl paboTaem B kKOMaHae C
KNMeHTaMu 1 NapTHEpaMu,
MO3TOMY HaLlV PELLEHNS
co3JatoTcs ¢ rnybokum
NoHMMaHWeM NoTpebHoCcTEN
KOMMaH11N pasHOW BENUYMHBLI 1
chepbl AEATENBHOCTH.




[lpvepbl

APYTrnx
OpeHaoB



MasterCard .

Why does the brand
exist?

How is the brand
different?

What benefits does the
brand offer?




Visa

Vision

Positioning
Rational Benefits
Emotional Benefits

Personality

Tagline

The best way to pay and be paid for everyone, everywhere

Wherever you want to be, Visa helps you get there

Inventive Ambitious Optimistic Inclusive Trustworthy

Visa. Everywhere you want to be.
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[Moaxon komnaHum Interbrand | 3 ypoBHSA OpeHaa

WHY (Mouyemy?)

Muceunsa nnm obellaHne 6penaa,
oTBevatoLLlee Ha Bonpoc
noyemy/zavyem OpeHg BoobLe
cyliecTByeT?

(Muccus,
obeLaHue)

15

HOW (LleHHOCTM)

Kak Bbl JOMmMKHbI Npeararate Balm
npoayKTbl/ CepBrChI YTOGbI
noATBEpX4aTh CBOK MUCCUIO,
OTNNYATBLCS OT KOHKYPEHTOB 1
oTBeYaTb NoTPEGHOCTSIM KIMEHTOB.

WHAT (MpepnoxeHue)

Bbl 3HaeTe YTO uweT Bawa
ayouTtopua n YTO Bbl JOIMKHBI €N
npeanoXuThb.



Kaspersky (npumep) | 3 yposHs 6peHaa 16

NunuHaﬂ

cnywarg
HOW (LleHHOCTM)

WHY (Mouyemy?)

MocTtpouTtb
0e3onacHbl

WHAT (MpeanoxeHue)

MnudoRavW\
dninaced




lNoHanK, Kakne Mbl 1 YeM OTIMYaEMCS
OT KOHKYpP€eHTOB, 3aHTepecoBanncb

Hauyanu none3oeatbeA




30opoBbe OpeHaa | Y3HaBaeMOCTb

Brand engagement

—
Spontaneous mention Total awareness Consideration Usage on main device
The brand most associated Brands that the respondents All brands the respondentis Brands the respondent is well The brand they are currently
with the AMS/ IT Security thinks of in connection with aware of. disposed to. using.
category. the category.
Open question: Open question: Closed question: Closed question: Closed question:
“When you think about brands “Apart from [FIRST “And from the list below, “From the list of brands “Thinking specifically about your
of anti-virus / internet MENTION], please type in all which other brands of anti- you've heard of, which [MAIN PROTECTED DEVICE],
security software, which is the the other brands of anti-virus virus / internet security would you consider which brand of internet security
first brand that comes to / internet security software software have you heard of.." using? software do you currently have
mind? thatyou canrecall... * installed on this device?

Market factors such as pre-installs and retail presence aside, these measures broadly demonstrate:

How Visible the brand is in the market How Attractive the brand is in the market

*Kaspersky Brand Health Tracker
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NmnoxeBble aTpubyThI 19

e Kaspersky Brand 1

lMoHnmaeT cneunduky drusHeca n ero noTpedbHOCTH

MpoayKThI XOPOLLIO NPE/iCTARMNEHk Ha NHavBuayanbHbIN NOAXOAUT K KaXKOoMY 3aKkas4ymnky

pblHKE, 3aMeTHaA MapKeTnHroBasa

aKTUBHOCTb
HenaeT yaoo6Hble / MUHTYUTUBHO-MOHATHbLIE NPOAYKTbI

Haxoant peweHne aaxe B CroXHbIX
CuUTyaunax

CUnbHbIN peLLIVITeJ'IbeWI " BbinonHseT ceBon obs3aTenscTBa 1 Bcerga
oTBeYaeT OXnaaHnAam

3HEpPrn4YHbIN OpeHa

[Mpu3HaHHbIN 3KkcnepT B obnacTtu
KnbepbesonacHOCTU, peKOMEHOYEMBbIN
KPYMHbIMW KOMMaHUSaMU

Cosgaet NpoayKTbl HA OCHOBE
nccnegoBaHumn

PaspabatbiBaeT 1 BHeapseT

WHHOBALMOHHbIE TEXHOMOMMMN
[MocTosAHHO yny4waeT lMpenocTaBnseT 3pernble peLleHns,

CcBOU peLleHnd oTBeYvyarwwmne scemMm Halmm Tpe6OBaHVIF|M

*Kaspersky Brand Health Tracker, B2B Enterprise



Ba)XHOCTb MUOXEBbIX anI/I6yTOB Ha Ka>KgoM ypOBHE BOPOHKH

Bo3zmoxxHocTH MovopbuTteT
[ )

MoHumaeT cneuundunky 6usHeca

CunbHbIN GpeHa

N

—

(@]

(@)

=

g HoBble TexHonormm ()
2 ()

I

9 3penbie npoayKTbI
< MpOAYKTEI Ha OCHOBE  pgyjHme B CIOKHBIX )

T viccnenoBaHmii CUTYRUMRAX

§ Ynyywaet

T npoayKTbI ViHavBMayanbHbIi

VN BbinonHseT obs3atenscTea noaxoA

s Okcnept

5 VHAYCTPUM

Y0o6Hbli uHTepdeinc
MpencTaBneHHOCTb Ha pblHKe

Hunaknin npuoputeT ANg y3HaBaeMocTH Hu3kui npnopuTeT Ans ysHaBaeMocTu
Hu3akoe BNusaHWe Ha BocnpuaTne BOCMPUSTUE CunbHoe BnnsiHWe Ha Mnmx

*Kaspersky Brand Health Tracker, B2B Enterprise
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YTo Mbl Aenaem ans umuaxa?

Vcnonb3oBaHme TeXHOIOrMN
B KOMMYHMKaUN gns
dopmunpoBaHns
TEXHOJIOrMYHOro MVIna)Ka




lkaspersky

YTo MbI Aenaem Ana Muaxa? Be30nacHOCTb —

aTOMOOHO. _
CneLnpoeKTbl € [pncoeanHancs!

dokycom Ha 6apbepbl N

e k-core,

kaspersky MW’

\1

bocc BbibupaeT 2

P4y /4////77 e G [
7/’5»7»//%/4 e G ‘

KomnnekcHoe 3auTHoe peLueHne,
co3gaHHoe crneumanbHo M/ZWW

DEEPFAKE =
VIDEOS EXPOSED 9%



AKTnBMpymnTe

6yaywee
BaLLero 6peHpa!

A ecnu BO3HUKHYT BOMPOCHI

KpuctuHa bpaHuyroBa
Kristina.Branchugova@kaspersky.com
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